Tpiit^ Tfc ^01^70-33004/98 


REGD. NO. D.L.-33004/98 


3ra 



oRT 




<Tke (Saxette of 3udia 


3T^T1*MRXI| 

EXTRAORDINARY 

vfti— mr i 
PART I—Section 1 

gr liii^ TT if Tranftra 
PUBLISHED BY AUTHORITY 


\ ^ v 
,,V' at 1 -* 



' Vv 


V> i/ 



•-'O? V: . 

“(i 3 


it. 155 ] ^ITOTT, ■opn# 22, 1998/31MT 31, 1920 

No. 155] NEW DELHI, WEDNESDAY, JULY 22, 1998/ASADH A 31,1920 


NlfaPlT TtSHPRI 
^ ftPPft, 21 1998 

if. 12/1/196~3TTtf. .^NT./T^/^.—NTfl*m 

^ T^Frf ^ ira vrt % nnI'-h 3 jf&NT 

frfWt(amf.^.TTP.) wFet ^ ntt Riynn 

%Nlt : — 

( NT) 1 * IT 11 ifalT uus°& % f^IN 
uPdTOtl tjw, P^qu-flqm afa ifar ntt nifto wit i 

(isr) Hror ^ -qraf #t #u3ff % n*f 

Rtw-i-On 3TPjftfqvfrf % y-rWn ntutt, 

(TT) ^npsr fhfaft TTTJIKp 3 HmfrlT 3flT T^NT3Tt‘ 

■qff WWHTSlf NT arvqqrf 3?TNtfa<T NTUTT, 

(N) 3TFf 2ffa TlNT3Tf % NT* 4' % RETT 

N»t UNIT A'lMl, 3TN% 8N19I 3ftr % *iA ^ »iiq.f4|«n 

•anWify Nm ntttt aft arm^’ -gsnff % %n 

NTTWA nA ilRfl NTT HI; 

(^.) NTT7T qft NTfl % f^N TINT TTTN 

3TRi?IK 1 NTT^ 3fVr THj*k u I % RiqUNR pT 3i1ei)P|o(i tolonl, 

3T3»-qiP T TP*qNi ibwTf, 3sfk RT?W^INT % TtNE^ Nd EFfelfa 
NTTNT; 

W ETTcffa Rpg *fA Wtf % ftTtr ^PSTsftPuff, 

■3W^N?t' ,s nNTi^m sfrr tttw % 

*fN fllnAw NfA ■SftTOlftRT NH/TT; 


(U) 4fk dttl <fNRK 3HNIT 

qiRrefl % yfir Av i fi qr ii ^n y w ii fra NtiA %N ^ F fonf nA 

N^FTT ANT; 3flr 

(^f) y,qi "i^tl! Afl yl^i qRiHI ^181 NKd ON* Ri*(qTi41q 

hq;R)<i aflry^id ^I'^itt^ti 

2. JTT TfNflN Nit 11-7-1996 (^W 
feNn^) THTTRt (1ifl<a ^TU^f^NITpnf 1 

ntt. NiftNT, Ttgqrr nftw 

MINISTRY OF COMMERCE 
RESOLUTION 
New Delhi, the 21st July, 1998 

No. 12/1/96-lBEF/MDA.—The Ministry of Commerce 
have resolved to set up India Brand Equity Fund (IBEF) Trust, 
with a view to achieve the following objectives:— 

a) to make the “Made in India” label a symbol of 
quality, competitive price, reliability and service to the 
customer ; 

b) to project India as a reliable supplier of quality goods 
and services: 

c) to sponsor independent studies on perceptions of 
Indian products and services in major external maricets ; 

d) to facilitate dissemination of knowledge of our prod¬ 
ucts and services, obtain feedback on our products and services, 
and sensities the stake holders on Improvements needed in them : 

e) to guide industry association, semi-commercial 
organisations and public sector organisations concerned in 
identifying and pursuing strategies and measures for 
promoting India’s Image; 
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,f) to encourage interaction among intellectuals. 
Industry, trade (both domestic and foreign) and Govt, in 
promoting India’s brand image; 

g) to promote program for the creation of country-wide 
awareness of the global imperative for quality and high 
business ethics; and 


h) to provide a forun in which a vision of India as a 
reliable global player is conceived, developed and 
disseminated. 

2. The Resolution is made effective retrosspectively 
with effect from 11-7-1996 (Eleventh July Nineteen Hundred 
Ninety Six). 

U. S. BHATIA, Jt. Secy. 
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